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GfK Mode
A wholly owned subsidiary of the GfK Group Worldwide

An Introduction
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This will take just a few minutes of your time...
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Weõd like to 

give you       

Four Reasons 
Why 

We are good 

people to do 

business with 
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REASON 1

We are on the world stage, yet with a 
strong Indian heritage
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The GfK Group 

Growth From 

Knowledge

GfK Worldwide - The Hard Facts

US $ 1.6 billion turnover in 2009

Fourth largest research company in the world

Averaging a15% growth in the last decade
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Global presenceé
a necessary pre requisite for a Business Partner

Global reach 

115 subsidiaries in more than 
100 countries on 5 continents, 

with more than 10,000 
employees working for clients 

around the globe
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But, looking 

beyond sizeé
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GfK - 75 years of research

EXPERIENCE

NEW APPROACHES

PERFORMANCE

Founded in
Germany in 1925

University background and 
partnership

Quoted company on the German Stock 
Exchange since 1999

A large team fully devoted to R&D

CENTER OF EXCELLENCE

Majority owned by GfK association

Continuous client partnering for 
new product development

INNOVATION

TOTAL AUTONOMY
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²Ƙŀǘ ǘƘƛǎ ƳŜŀƴǎ ǘƻ ȅƻǳΧΦ

GfK helps you transform your business goals into reality ƛƴ ǘƻŘŀȅΩǎ 
dynamic,challenging business environment, by providing you 
ǿƛǘƘΧ 

An understandingof your Consumer, Industry, Sector

Local knowledge and global expertise

Research excellenceςknowledge, expertise, continuously evolving product 
methodsbacked by best research practices

Actionable insights and business solutions

YourBusiness 
Innovation Partner

Information& Insight

The GfK Group 

Growth From 

Knowledge

About The GfK Group

GlobalKnowledge 
Exchange

AcademicBacking

LocalExpertise
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YourBusiness 
Innovation Partner

Information & 
Insight

GfK's Perspective 

A fully connected view of consumersõ lives

IN SHOP

IN HOME IN MEDIA

An 
understanding 

of all 
consumer 

touch points

About The GfK Group

GlobalKnowledge 
Exchange

AcademicBacking

LocalExpertise
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YourBusiness 
Innovation Partner

Information& Insight

A unique Global Knowledge Exchange 

system that helps in delivering better 

value to clients

About The GfK Group

GlobalKnowledge 
Exchange

AcademicBacking

CLIENTS

GfK Network 
Knowledge Exchange

Relevant Material On 
Intranet

Training GfK 
Academy

Single point of 
contact ςby sector, 

method

LocalExpertise
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YourBusiness 
Innovation Partner

Information& Insight

GfK ðGrowth From Knowledge

A strong academic heritage 

About The GfK Group

GlobalKnowledge 
Exchange

AcademicBacking

University backgroundŀƴŘ ǇŀǊǘƴŜǊǎƘƛǇ 5ǊƛǾŜǊ ƻŦ άaŜǘƘƻŘ ϧ 
5ŜǾŜƭƻǇƳŜƴǘέ

Future teams to drive excellence and future developments by 
sectors, practice areas and key account teams

Frequent Awardsfor Best Methodological or Best Practice 
papers at ESOMAR

Trustee Member of the MSI and several academic associations

Methods, tools that are transparent (notblack boxes) because 
of our R & D orientation and collaboration with universities

LocalExpertise
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YourBusiness 
Innovation Partner

Information& Insight

GfK Mode

Our roots in India run deep 

About The GfK Group

GlobalKnowledge 
Exchange

AcademicBacking

LocalExpertise

A thirty year old heritage
Established in 1981. Promoted by research professionals.  
And, run by them - as hands-on researchers. 

In 2006, MODE tied up with GfK, and is now a wholly owned 
subsidiary, operating as  GfK Mode in India

Currently one of the leading research companies in India 
with an impressive growth rate (CAGR~30% in last 3 years )
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We of course, 

have our share of  

proprietary 

techniques 

Many that would 

directly apply to your 

business 
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GfK CUSTOMER MANAGEMENT
GfK Loyalty Plus
GfK Mystery Shopping

GfK MARKETING EFFECTIVENESS
GfK Target Positioning
GfK Ad*Vantage Multimedia
GfK BVT- CVT
GfK EmoSensor

GfK CONSUMER EXPERIENCE
GfK Roper Trends
GfK Ethnography
GfK Strategic Innovation
GfK Shopper Insight
GfK Navigator/ Segmentor

GfK INNOVATION
GfK Genius
GfK Concept & Product 
Challenger
GfK Pack Challenger
GfK Price Challenger
GfK HilcaConjoint

Holistic Solutions For A Comprehensive Understanding 

15

Consumer 

Dialogue

Managing 

Conversation
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But, what is the use of having an F1 car ?

If you do not  know how to handle the speed ?
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REASON 2

We have people who drive hi -tech cars
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Highly Qualified Professionals To Guide Your Marketing 

Decisions

Multi -Disciplinary talent pool

Management graduates, Engineers, 
Statisticians, Economists, Sociologists, 
Psychologists, etc

Senior level involvement

Combined experience of over two centuries. 

Involved in day-to-day projects by design & 
volition
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A glimpse at those who are at the 

helm of affairsé
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They are a weather beaten lot

Shiloo - President

Debi ςManaging Director

Aruna ςHead, 
Mumbai 2

Kumar ςHead, 
Mumbai 1

Billy ςHead, 
Consumer Research  
- India

GeetikaςHead, 
Mumbai 

Qualitative

Have driven quite a few F1 cars through 

crowded Indian streets in peak hours 

Sharmila ς
Head, 
Qualitative

UshaςHead, South

VidyaςHead, 
Chennai

NeetuςHead, 
Delhi

SushmitaςHead, 
New Verticals

GeetaςHead, 
Bangalore

VishikhςHead, 
North, West, East

SandipςHead, 
Kolkata



22

GfK  Mode Credentials July 2010

REASON 3

We give you data of the highest quality 
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Consumer Research 

is a 

Garbage In - Garbage Out 
business

Data is not iron ore, it is unethical to purify it 
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An Issue, Particularly Critical For Our 

Countryé

over a billion people, 
nearly three out of four live in villages, 

at least six different religious faiths ,

twenty nine  languages

many more dialects
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We Offer Youé 

1National Director 

2General Managers, 

4Regional Managers ,

15Field Managers

89 Field Executives ,

347Field Supervisors 

2500+Interviewers on the field 

- on any average working  day

A field force that is the envy of the research industry
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Some Milestones ðIn 2009

2,80,000 man days of work 

267  simultaneous projects  

Across 15 offices

21 states

14 languages
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15 Field Control Offices Aligned To Linguistic Regions

Á Pioneered new procedures and systems

Á Multi-tiered control system with 
institutionalized  procedures and 
manuals

τ General briefing for all investigators

τ Project specific briefing and mock 
calls

Á Subject to stringent audit systems.

τ First few calls accompanied by 
FE/FO/Supervisor

τ 30% back checking for all 
investigators

τ In addition 50% telephonic checks 
(for available numbers)

τ Special checks by quality controller

Á Clients encouraged to visit field

With field QC systems in line with 

ISO 9002

Ludhiana Delhi
Lucknow

GuwahatiPatna

Kolkata

Bhubaneswar

Chennai

MaduraiCochin

Bangalore

Hyderabad
Mumbai

Ahmedabad
Nagpur
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Analysis Capabilities 

Á India ςone of three global hubsfor DP for 

GfK

Á Uses Quantum, Merlin and SPSS apart from 

customized programs

Á Analysis protocols

o Coder briefing

o Data entry logic program

o Entered data passed through validation program

o All problems documented and addressed


